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SCG leads in CSR rating for Thailand Q sHARE o2 &.)|S

By The Nation

Seventeen Thai companies have been enlisted in CSR Asia's Asian Sustainability
Rating 2004 list, led by Siam Cement Ple (SCG) which is also ranked the 14th out
of analysed 200 companies.

Trailing behind SCG are PTT Exploration and

Froduction Flc and PTT Fle. Fifty one indicators  Ads by Google

were used to score each of the companies under

six indicator section headings (Indicator O}’E]‘ I , 000 llﬂ‘ll]]l’ﬂﬁtS
Bections). Zooring is a points system with points

given for each of the criteria: z pointz awarded Support the causes you care about. Create
for comprehensive disclosure, 1 point for partial

disclosure and o points for non-disclosure. your amrmado giving circle.

CER Aszia commented that disclosure in vrvrw.armnrmado.com
Thailand remains undewveloped although there

hawe been sormne improvernents over the last

twelwe months, But only four companies in total

tnake it into the top half of the ASR indicating that there iz a need for much more progress.

Although the Stock Exchange in Thailand has had a nurnber of corporate social responsibility (CZR)-
related initiatives over the past couple of years they have as vet not made a significant difference to
constituent companies being more transparent on environmental, social and governance (ESG).

The Asian Sustainability Rating is a benchrnarking tool for use by Asian companies, investors and other
stakeholders. Launched thiz month, it initially covers the top zo companies, by market capitalisation, in
ten Asian markets.

C3R. Asia continued that what disclosure there iz dominated by the provision of general information on
policies, codes of conduct and governance izsues. About one quarter of companies are providing some
information in relation to their community impacts and developroent. Given Thailand's significant
export orientation in some sectors, it iz surprising not to see more information being provided on supply
chain issues which trails other indicator areas. Most large Thai companies still seem to have a mainly
dornestic or regional orientation and this might explain poor scores when compared with larger, more
global brandsz in the region.
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